
AnswersOn…

Glaucoma is classified as a group of diseases that damage the eye’s optic nerve.  
 It is one of the leading causes of vision loss and blindness in the United States. 
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Note: Glaucoma diagnosis was defined as ICD-10 H40.

Glaucoma accounts for approximately 15.8M office-based physician 
visits per year with the majority of those patients seeing their 
physician more than three times annually.1 The profile of the glaucoma 
patient is quite distinct, as it is found primarily in the older population. 

Though there are various forms of 
glaucoma, open-angle glaucoma is 
the most common form and results 
in increased eye pressure. The disease 
affects nearly 3 million people in the 
United States and The National Eye 
Institute projects the numbers will 
continue to rise to 4.2 million by 2030.

Glaucoma is treated by surgery, eye 
drops or oral medication, though there 
is no cure for the disease. Early detection 
and intervention are the keys to slowing 
disease progression. At the end of 2017, 
two new eye solutions, Vyzulta and 
Rhopressa, were approved by the FDA 
for the treatment of glaucoma. These 
products aid in the prevention of blindness 
by lowering intraocular eye pressure.

There was a 60% increase in 
promotional spend in the 12 months 
ending 2018 versus the previous year.
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4
TOP
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This increase can be attributed to a number of 
new launches in the market during the end  
of 2017 and new launches on the horizon in 2019.

These products accounted 
for more than two-thirds of 
promotional spend for the 
market in the last 12 months.

Of promotional 
spend budget,

90%
FOR SAMPLING 
AND DETAILING

This provides evidence that 
the market is being primarily 
promoted by in-person 
conversations and sample  
hand-offs to physicians and nurse 
practitioners/physician assistants.

Syneos Health AnswerSuite™ 
Syneos Health Syndicated Market Research 
& Insights utilizes a physician panel of more 
than 10,000 healthcare providers and close 
to 30 years of ongoing data collection. The 
AnswerSuite from Syneos Health offers one 
of the most robust medical and promotional 
audits in the industry. 

TreatmentAnswers is a monthly survey of  
3,200 physicians, across 30 specialties, monitoring 
patient diagnoses and physician intended drug 
and non-drug therapy. This audit offers unique 
insight into physician and NP/PA diagnosis visits, 
prescribing habits and associated physician and 
patient demographic metrics. 

PromotionalAnswers is a comprehensive 
syndicated data resource covering personal 
(detailing, events, ePromotion and sampling) and 
non-personal (HCP journal and consumer DTC) 
promotion activities across the pharmaceutical 
industry. Personal promotion is based on 
monthly surveys with healthcare providers, 
across 32 specialties, while non-personal 
promotion is provided through a partnership 
with Kantar Media. This relationship also 
powers the Ad Browser from Syneos Health,  
a full library of print and video ads.

To learn more about our Syndicated Market Research & Insights services, 
please contact Angelica Girone at angelica.girone@syneoshealth.com.

86.6% ARE OVER 
THE AGE OF 55 

34.7% of newly 
diagnosed patients are 

between the ages of  
66 and 70 years

53.4% ARE  
FEMALE

AFRICAN-
AMERICANS ARE 

112% MORE LIKELY 
TO BE DIAGNOSED 
with the disease than the 
total patient population, 

aged 56 and older

Of those patients visiting an office-based physician,  
in the 12 months ending November 2018:
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